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California’s mental health movement creating a
community of individuals and organizations
dedicated to a shared vision of mental wellness
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California’s Mental Health Movement

SanaMente

Movimiento de Salud Mental de California




\ Suicide Prevention — Know the Signs

A statewide suicide prevention social
marketing campaign with the overarching goal
to increase Californians’ capacity to prevent
suicide by encouraging individuals to know
the signs, find the words to talk to someone

they are concerned about, and to reach out to
resources.

suicideispreventable.org
elsuicidioesprevenible.org



Working WITH Media

— “US” vs. “THEM”

— Have a Plan

— Simplify the Process
— Help Them Help You

— Be Gracious

Know the Signs Find the Words Reach Out



Media Engagement Plan

Purpose: Active engagement of news media to promote
and implement recommendations for reporting on
suicide

Know the Signs >> Find the Words >> Reach Out



Goals of the Media Engagement Plan

* Promote recommendations for responsible
reporting on suicide and suicide prevention to
local media

* Coordinate activities to engage media in
suicide prevention

Know the Signs Find the Words Reach Out



Materials

* |t" Up to US: Recommendations for Reporting on
Suicide (Full Document)

* |t's Up to US: Recommendations for Reporting on
Suicide (Quick Guide)

* Speaker’s Bureau List

* Positive Message Samples for Social Media/Online
Articles

 Media Advisory Template (In light of recent events)
 Template Letters to Media: Concerns and Support

e Take-Home Points: Media and Public Information
Officers

Know the Signs Find the Words Reach Out



Recommendations for Reporting on

SU |C|d e (Full Document)

REPORTING ON SUICIDE

Risk of additional suicides increases when the story explicitly describes the suicide method, uses

dramatic or graphic headlines or images, and repeated or extensive coverage sensationalizes a death.

Covering suicide carefully, even briefly, can change public misperceptions and correct myths, which

can encourage those who are vulnerable or at risk to seek help.

WHEN REPORTING ON SUICIDE, DO:

» Include the Access & Crisis Line number
(888) 724-7240 and www.Up2SD.org in all
reports on suicide as local resources

» Use your story to inform readers about the risk
factors and warning signs of suicide, and on
available resources to encourage help-seeking
(see below and reverse)

» Seek advice and quotes from suicide prevention
experts

» Report on suicide as a public health issue

» Offer hope—consider stories of those who
overcame a suicidal crisis and resources for help

INFORMATION AND INTERVIEWS

WHEN REPORTING ON SUICIDE, AVOID:

» i headlines,
placement

Including photos or videos of the location or
method of death, grieving family, friends,
memorials or funerals

Describing suicide as inexplicable or without
warning, or reporting that death by suicide
was preceded by a single event, such as
recent job loss, divorce or bad grades

Interviewing first responders or police about
the causes of suicide

Describing suicides as an “epidemic” or
using other strong terms

INCLUDE THESE PREVENTION RESOURCES
IN ALL SUICIDE-RELATED MEDIA

»

RESPONSIBLE REPORTING ON SUICIDE: San Diego

/7 RISK FACTORS

Previous suicide attempt

Mental illness and/or substance abuse

Recent losses, including a job, loved ones, role, status

Access to lethal means
Barriers to care

WARNING SIGNS
Talking about wanting to die
Looking for a way to kill oneself
Talking about feeling hopeless or having no purpose
Talking about feeling trapped or in unbearable pain
Talking about being a burden to others
Increasing the use of alcohol or drugs
Acting anxious, agitated or recklessly
Sleeping too little or too much
Withdrawing or feeling isolated
Showing rage or talking about seeking revenge
Displaying extreme mood swings

The more of these signs a person shows, the greater the
risk. Warning signs and risk factors are associated with
suicide but may not be what causes a suicide.

WHAT T0 DO

1If someone you know exhibits warning signs of suicide:

Do not leave the person alone

Remove any firearms, drugs, alcohol, or sharp
objects that could be used in an attempt

For life threatening emergencies or immediate
response, call 9-1-1

For urgent and all other concerns, contact the
Access & Crisis Line at (888) 724-7240

GET THE FACTS

90% of all people who die by suicide have a
diagnosable mental iliness at the time of their
death and 60% of all people who die by suicide
suffer from major depression—the most treatable of
mental illnesses.

Suicide is a serious public health concern that does
not discriminate between socio-economic class,
age, gender, culture or ethnicity. It is one of the
most disruptive and tragic events a family and a
community can experience.

Suicide can be prevented! Public awareness of
warning signs, risk factors, available resources and
actions to take are essential to saving lives.

Help is available. San Diego has many mental
health and suicide prevention resources, and
effective treatment options. Recovery is possible.
Responsible Reporting on Suicide guidelines for San Diego were

adapted irom The National Suicide Prevention Lifeline and
waw reportingonsuicide.or nendations2012.pdf

wenss JHHSA
SAN DIEGO forsla et s o

Provided on behalf of the San Diego County Suicide Prevention Council.
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RECOMMENDATIONS FOR REPORTING ON SUICIDE

Provide the media with suggestions on how to report on suicide in ways that will reduce the risk

’ of suicide contagion, and will promote prevention. Here are a few key messages for how you
L can help the media report on suicide in a safe and responsible manner. Learn more about the
° Recommendations for Reporting on Suicide at www.reportingonsuicide.org.
1. PROVIDE A SUICIDE PREVENTION RESOURCE

» Always have suicide prevention resource information on hand, for instance:
- San Diego Access and Crisis Line: (888) 724-7240

[ ]
- Mental Health and Suicide Prevention Resources: Up2SD.org
» Offer a description of the resources you provide
2. DISCUSS WARNING SIGNS AND RISK FACTORS
° » Discuss more than one warning sign or risk factor for suicide (warning signs on back)
f R » Discuss the fact that many risk factors can contribute to suicide

O r e p O r I I l g O I l 3. AVOID INFORMATION ABOUT SUICIDE METHOD
» Avoid giving details to the media about how the suicide was carried out
» Avoid specific details about the weapon that was used

[ ] [ ]
4. FOCUS ON COMPLEXITY OF SUICIDE
u I C I e (Qu ic k G u id e) » Make a broad statement about the complexity of suicide.
» Avoid mentioning only one preceding event; don’t over-simplify. There is no easy answer.
» Avoid speculation - rarely do we ever truly know the causes.

5. AVOID SENSATIONAL LANGUAGE
» Use objective language (Avoid terms like “crazy” and “psycho”)

» Use reliable data to describe suicide. Refrain from including statistics that make suicide
seem common, normal or acceptable.

» Maintain a hopeful tone

Up2SD.org’

Provided on behalf of the San Diego County Suicide Prevention Council.
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Speaker’s
Bureau List

SAN DIEGO COUNTY SUICIDE PREVENTION
& MENTAL HEALTH EXPERTS

San Diego County Suicide Prevention Council
Stan Collins, Suicide Prevention Expert
stanpcollins@gmail.com

Cell: 619-518-2412

www.spcsandiego.com

OptumHealth Access & Crisis Line
Ruth Kenzelmann, Executive Director
ruth.kenzelmann@optum.com

Office: 619-641-6808

WWwW. healthsandi /accesscrisisline

Survivors of Suicide Loss — San Diego County
Bonnie Bear, Executive Director
bonnieb@soslsd.org

Office: 619-482-0297

www.soslsd.org

American F ion for Suicide
(AFSP), San Diego Chapter
Jessica van der Stad, Area Director
jvanderstad@afsp.org

Cell: 760-459-9959

National Alliance on Mental lliness (NAMI) San Diego
Shannon Jaccard, Executive Director
sjaccard@namisandiego.org

Office: 858-624-6586

www.namisandiego.org

County of San Diego

Health and Human Services Agency
Craig Sturak, Communications Officer
craig.sturak@sdcounty.ca.gov

Office: 619-515-6579

San Diego Psychiatric Society (SDPS)
Janelle Kistler, Executive Director
janelle. kistler@sdcms.org

Direct: 858-279-4586

Office: 858-565-8888
www.sandiegopsychiatricsociety.org

Materials and resources for the media can be found at:
www.Up2SD.org (Under Suicide Prevention Resources)

www.sdchip. org/committee/spc-sub-committees/
ble-report ide.aspx

www.afsp.org/local-ch. ffind.- local-
san-diego

Yellow Ribbon Suicide Prevention Program,
San Diego Chapter

Carol Skiljan, Executive Director
yellowribbonsoca@earthlink.net

Cell: 760-845-2439
www.yellowribbonsd.org
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Provided on behalf of the San Diego County Sulcide Prevention Councll.
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Previous Efforts

* Media Engagement Forums:
“Recommendations for Reporting on
Suicide”

* Public Information Officer Workshops:
“Responding to the Media about Suicide”

* Responding to high profile incidents
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Strategies Moving Forward

* Public Information Officer Workshops: “Responding to
the Media about Suicide”
* One-on-One meetings with media outlets
— “Buy-in” from local outlets, adoption of protocols
— Offer trainings to staff on reporting recommendations
— Strengthen relationship with media outlets
— NOTE: based on target demographics

* Creation of Media Response Team:

— Continuing response process for high profile AND
additional media content related to suicide (response plan)

e Training to schools of journalism at local
colleges/universities

Know the Signs Find the Words Reach Out



Media Response Plan

Purpose: Active engagement of news media to promote and
implement recommendations for reporting on suicide
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Media Response Team (MRT)

e Made up of members of the Media Sub-
Committee, with additional support from
advisory team members

* The process for media response will include:
— Monitoring for news and entertainment media pieces
about suicide and suicide prevention

— Review of submissions, and determination of level of
response, if any

— Coordination of response to media outlet

Know the Signs Find the Words Reach Out



Advisory Team

e Purpose: To provide additional support to by
identifying members with specialty working
with specific populations (NOTE: will be
invited to attend next PIO workshop)

* Target populations: (please offer more)

* Military/Veterans » Refugee/Immigrant
* LGBTQ * Youth/Schools
* Native American/American ¢ TAY
Indian e Older Adults
* Latino (Spanish-Speaking) e African American

Know the Signs Find the Words Reach Out



Active/Ongoing Response

1. Members submit recommendation to respond to
active/ongoing event

2. Member(s) self-nominate to update “Active
Response” template

3. Responding member delivers message to media
outlet(s)

Examples: Coronado bridge incidents, I-5 incident,
celebrity deaths by suicide

Know the Signs Find the Words Reach Out



Positive Response (thank you)

* Provide Resource [“Call Out Box” (print/online), “Ticker”
(TV), Audio (Radio)]

* Include warning signs and/or risk factors
* Avoid information about method
 Demonstrate complexity of the causes of suicide

* Avoid sensational/normalizing language around suicide
(epidemic, skyrocketing, etc.)

* Use appropriate language around mental health (“living w/
MI”, “has bipolar”)

e Cover stories about suicide prevention and mental health
e Appropriate use of images (includes hopeful images)
* |Include interview with appropriate

Know the Signs Find the Words Reach Out



Safe Messaging Response (Next time
could you please...)

* Don’t provide a resource

 Don’t provide education components (warning signs, risk
factors)

» Offer descriptors about means/method

e Oversimplifies cause(s) of suicide (bullied to death, died of
a broken heart)

e Uses sensational language (epidemic, skyrocketing, etc.)

e Uses inappropriate language around suicide (committed,
successful)

e Use inappropriate language around mental health (suffers,
“she is bipolar”)

e Use of concerning images (means, methods)

Know the Signs Find the Words Reach Out



information on
incidents/media pieces to

Active/Ongoing Incidents Media Pieces (reviewed
at monthly meetings)

Decide on level

of response Safe Messaging

Positive Response Response
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Thank you!

* Stan P Collins
—Stan@suicideispreventable.org
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Please complete the evaluation!
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